
 
 
 
 
 
  
 
 
 
 
 
 
 

AT COSMOPROF WORLDWIDE 
BOLOGNA 2019 
ENVIRONMENTAL 
SUSTAINABILITY AND 
CIRCULAR ECONOMY ARE 
SHAPING THE DEVELOPMENT 
OF THE COSMETIC INDUSTRY 

 March 2019 – Cosmoprof Worldwide Bologna is the reference event for the evolution of the 
cosmetic industry worldwide: in Bologna the strategies for the future development of the sector 
are outlined, new collaborations are planned, the key words to promote the growth of the 
sector are identified. 
In a historical moment in which the theme of safeguarding the environment influences the 
social, economic and geopolitical equilibrium the cosmetic industry is inevitably called to face a 
turning point towards a sustainable strategy, and Cosmoprof Worldwide Bologna wants to give 
voice to this need. Sustainability and circular economy are the key theme of the 2019 edition. 
 
Cosmoprof has always given space to green cosmetics, and 21N pavilion has gradually assumed 
an increasingly preponderant role; this year the event wants to go a step further, underlining the 
need for companies in the sector to find new production solutions. 
Cosmoprof Worldwide Bologna 2019 writes a first, important chapter to start a new story, asking 
companies to focus on environmental issues, turning to processes, materials and technologies, 
which, thanks to scientific research, are already available nowadays to reduce the environmental 
impact of industrial processes. 
 
THE SUSTAINABLE EVOLUTION OF THE EXHIBITION CENTER 
Cosmoprof first step towards sustainability starts from the fairground that hosts the event. With 
the restyling activities, which started last autumn, BolognaFiere began to implement appropriate 
measures. 
Important investments have been made to improve water management, thanks to rainwater 
recovery systems; greenery, by restyling external areas; traffic, with a rationalization of car 
allowances in the area. 
BolognaFiere has adopted a CO-GENERATION plant for the production of energy, with optimized 
systems exploiting heating boilers to produce energy. 
The pavilions are equipped with LED lighting, with photosensitive systems adapting to the 
intensity of the brightness of the rooms. In particular, pavilions 29 and 30, recently renovated, 
allow a better use of natural light. Along the corridors of Cosmoprof it will be possible to observe 
booths made by recyclable materials, which require less use of dyes and varnishes. 
 
SUSTAINABLE INITIATIVES AT COSMOPROF WORLDWIDE BOLOGNA 2019 
Safeguarding the environment is the key theme of the 2019 edition of Cosmoprof Worldwide 
Bologna. 
From companies with products for the retail channel with natural ingredients in Hall 14, in 
Cosmoprime and Green Prime, to perfumery and cosmetics proposals from the Extraordinary 
Gallery, with a focus on green & organic beauty, the perfumery and skincare sector shows a 
particular attention for natural raw materials that have not been used so far in the cosmetic 
field. They represent an industrial attitude strongly linked to the territory. For example, there are 
collections based on volcanic water from Greek islands, for example, or saffron from the hills of 
central Italy, or even vegetable ingredients typical of the forests in northern Europe. 
Recycling waste from other processes, proposals for beauty products with ingredients coming 
from the food industry are increasing, such as wine, tea or vinegar, widely used for example in 
the haircare field. 
100% vegan and cruelty free products are growing as well, also in the nail sector, with collections 
based on natural ingredients and colors. 
The cosmetic product thus becomes part of a delicate balance between the individual and 
nature. 



 
 

 
NO.CO .: NO COMPROMISE 
A multi-sector installation, which traces all the production processes of a product for hair care 
and cleansing: this is NO.CO. - NO COMPROMISE. 
The area, proposed in Hall 19 for the seventh edition of The Cosmopack Factory, reproduces the 
technological cycle that leads to sustainable industrial production. 
The protagonist of this initiative is a personal care product, NO.CO.. Thanks to a natural 
formulation resulting from the most advanced research, NO.CO. is "water-safe": to eliminate it, a 
third of the normal amount of water used during the rinsing phase of a common shampoo is 
enough. Furthermore, primary packaging is completely made of recycled PET, directly taken 
from all the plastic containers collected during Cosmoprof. 
 
SUSTAINABILITY AT COSMOTALKS 
Among the more than 30 sessions scheduled at Cosmotalks, sustainability is one of the key 
themes. 
The international partners of the initiative agree in affirming that sustainability is no longer a 
possibility for companies, but an essential element in the creation, production and distribution 
of a product. There are many examples of beauty brands that have adopted strategies with low 
environmental impact, paying attention to their social context and their territory: this is also a 
way to build a more engaging brand identity. 
Today, ingredients, production and distribution strategies adopted by companies are a key 
element that influences the market. They cannot ignore how modern consumer is turning into 
an individual who pays great attention to the impact in the overall ecological and social sphere 
of his/her commercial attitude. 
 
For further information, visit www.cosmoprof.com. 
 
 

http://www.cosmoprof.com/

