
 
 
 
 
 
  
 
 
 
 
 
 
 

COSMOPROF WORLDWIDE 
BOLOGNA ANNOUNCES THE 
BRAND-NEW COLLABORATION 
WITH IL TARI ', THE CORE 
CENTER OF ITALIAN FASHION 
JEWELLERY 

 March 2019 –Jewelry and cosmetics are getting together, to celebrate the excellence of Made 
in Italy. Cosmoprof Worldwide Bologna, the B2B international leading event for the 
cosmetic industry, and Il Tarì, the Italian core center in Marcianise, near Caserta, collecting 
400 companies specialized in jewelry, goldsmiths, corals and cameos, watchmaking and 
fashion accessories, announce a new, fruitful collaboration. 
The partnership stems from an increasingly evident union between Fashion Jewelry and 
Perfumery and Cosmetics, and it aims at increasing networking opportunities between 
goldsmith manufacturing companies and major cosmetics and perfumery retailers. 
 
On Saturday, March 9th, during Il Tarì Mondo Prezioso, the partnership was presented by 
the President of BolognaFiere, Gianpiero Calzolari, and the General Manager of 
BolognaFiere Cosmoprof, Enrico Zannini, who met the President of Il Tarì, Vincenzo 
Giannotti, and its Managing Board. 
The meeting was an opportunity to present the exhibition area which Cosmoprof Worldwide 
Bologna is dedicating to Il Tarì, from 14 to 17 March, with a selection among its 400 
goldsmith companies, which can meet Italian and international retailers and professionals 
visiting the event in Bologna every year. 
 
"We are proud to announce this new partnership with Il Tarì, a unique reality in the Italian 
jewelry world - says Gianpiero Calzolari, President of BolognaFiere. - Our exhibition 
group, which organizes over 80 events worldwide, takes a first step in a new sector with its 
most well-known show, Cosmoprof. With its events in all 5 continents, the exhibition involves 
over 7,500 cosmetic companies and more than 500,000 beauty professionals worldwide. The 
meeting between two Italian excellences, both recognized by the Italian Ministry of Economic 
Development and by ITA - Italian Trade Agency as organs of economic development for the 
Italian industry in the world, can only lead to important results". 
 
"We have always shared the Government's policy of promoting coordination and synergy 
among the main organizers of trade fairs at a national level - says Vincenzo Giannotti, 
President of Il Tarì. - The new partnership between Il Tarì and BolognaFiere, starting from 
the first experience in these days between Mondo Prezioso and Cosmoprof, opens new 
scenarios and opportunities for both groups. Il Tarì is a real strategic outpost, not only for the 
southern market in Italy, but for the entire Mediterranean area, and we have strong 
expectations of the synergies that will arise in the coming days with BolognaFiere for the 
conception and development of new future events". 
 
Cosmoprof Worldwide Bologna is the leading international event for the cosmetic industry. 
With the results of the 2019 edition, the Bologna show confirms its role as the key 
appointment of the platform. 3,033 exhibitors from over 70 countries – leading to an 
increase by 8.2% of the exhibition- and more than 265,000 professionals from 152 
countries are expected in Bologna. To represent the international appeal of the event, 26 
country pavilions, representing the best of small and medium-sized enterprises of Austria, 
Belgium, California, Chile, China, France, Germany, Greece, Japan, Korea, Indonesia, Ireland, 
Israel, Latvia, Pakistan, Poland, Romania, Spain, South Africa, Sweden, Switzerland, Taiwan, 
Turkey, UK, United Arab Emirates and United States. In addition to Cosmoprof events in 
Bologna, Las Vegas, Mumbai and Hong Kong (with Cosmoprof Worldwide Bologna, 
Cosmoprof North America, Cosmoprof India and Cosmoprof Asia), the group 
participates as international sales agent in beauty events in strategic markets for the sector: 
Belleza y Salud, in Colombia, Bogotá, and AseanBeauty (Thailand), PhilBeauty 
(Philippines), VietBeauty (Vietnam) and BeautyExpo (Malaysia) in Southeast Asia. From 
2019, the Cosmoprof platform in South America will be strengthened, thanks to the 
collaboration with Beauty Fair - Feira Internacional de Beleza Profissional, the event in 
Sao Paulo, Brazil, for professionals and distributors of the local cosmetic industry. 
With the acquisition of the German group Health and Beauty, last October, the Cosmoprof 
network is turning its attention to further development in Europe for the professional beauty 
sector. 



 
 

 
Since 1996, Il Tarì is the center that enhances and disseminates knowledge of the 
specificities of southern jewelry production, with 400 companies collected under one single 
roof to guarantee training and development to local industries. Recognized by ITA as an 
important operational support for marketing and business activities at international level, Il 
Tarì is a unique place in the jewelry sector in Europe, and gathers over 400 companies, 
coming from all Italian goldsmith districts. At Marcianise, the excellence of the Italian 
goldsmith's tradition joins the identity of the cultural heritage of Campania's high artisanship. 
The result is a melting pot of ideas and talents, in which young goldsmiths elaborate new 
creative projects and new business models starting from traditions, and focusing on 
innovation and internationalization in a contemporary market vision. 
Il Tarì organizes and hosts in its fair district 3 annual business appointments dedicated to 
jewelry. The first edition of 2019 of Mondo Prezioso - this is the name of the event, which 
has now reached 20 years of activity - has just ended, with the participation of 15,000 
professional operators from all over Italy and from different European countries. 
 
For further information, visit www.cosmoprof.com 
 
 

http://www.cosmoprof.com/

