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ALL SEGMENTS OF THE BEAUTY INDUSTRY AT WECOSMOPROF
THANKS TO COSMOPROF MY MATCH

October 5, 2020 — To respond to the market's current challenges, specific solutions are needed for the cosmetic
industry's individual sectors. WeCosmoprof, Cosmoprof digital event scheduled from 5 to October 18, offers a range of
services suitable for every business request.

The virtual pavilions born from the collaboration with ALIBABA.COM, BORN, and Needl respond to the different needs
of companies, buyers, distributors, retailers, and operators, differentiating each other by distribution target. Still,
Cosmoprof My Match develops a harmonious synergy between all the souls of the beauty universe.

From 5 to October 9, Cosmoprof My Match hosts all operators interested in digital marketplaces and new business
opportunities, made possible by the features of the match-making software provided by Cosmoprof. Its interactive tools
facilitate contact with the most suitable commercial partners for each player, with a virtual schedule that can be
managed independently, and virtual meetings planned on the same My Match platform.

An interactive catalogue is available for users, with the most interesting proposals from the Cosmoprof network
companies. Cosmoprof My Match hosts both finished product brands and suppliers. To use the services of the software
developed by Cosmoprof, companies in the Cosmetics & Toiletries sector, with brands distributed through retail
channels, equipment, furnishings, and professional products for salons, beauty centres, and for nail care. The supply
chain completes the exhibition offer, from ingredients and raw materials specialists to contractors and private labels,
from primary and secondary packaging companies to suppliers of processing and packaging machinery, as well as
equipment for the inspection and control, service & solutions providers.

This variety of exhibitors attracts the most important international players to Cosmoprof My Match. Brands already
positioned in the market, and emerging brands can meet manufacturers and suppliers to develop new lines, while
importers can offer their services.

Cosmoprof My Match also hosts an in-depth program dedicated to Poland's cosmetics industry, one of Europe's most
dynamic markets, with a look at innovation and the challenges of the future.

"Cosmoprof My Match represents the evolution of research and innovation carried out edition after edition by
Cosmoprof Worldwide Bologna, - underlines Enrico Zannini, General Manager of BolognaFiere Cosmoprof. - In recent
years, we have developed solutions to facilitate the meeting between supply and demand during the event. Today, to
cope with the current international economic scenario, we have increased our match-making software digitization to
allow constant and safe contact between companies and operators worldwide. We aim to facilitate relationships and
commercial exchanges over a wider time frame and optimize the opportunities for meeting and the experience of the
physical fair ".

THE EVOLUTION OF THE RETAIL CHANNEL

Among the most represented sectors within Cosmoprof My Match, the Cosmetics & Toiletries sector, with companies
distributed in retail stores and chains.

The focus on product lines' sustainability is the main feature of the exhibition offer because self-care develops hand in
hand with harmony with nature. Many brands boast of bio and organic origin, vegan and cruelty-free formulas,
collections born from 0 impact manufacturing processes, examples of circular economy, and local communities'
involvement in a cosmetic line's creative process. Examples of a return to nature are HOBEPERGH, a small company on
the Asiago plateau, in Italy, ALGOTHERM, a French company specializing in products with marine ingredients, or ZIGHIDi
FARM, in Sicily.

Skincare products adopt customized formulas for all skin types, such as men's or multi-ethnic skins, as in the proposal
by CEYLON and MUST MAN. Innovative and innate ingredients are sought because they are present in nature, often
representing some geographical regions.
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At the same time, external beauty is increasingly connected to our organism's health. There are products based on
ingredients that strengthen the immune system, superfoods, vitamins, minerals, or probiotics, with specific
psychophysical well-being treatments. Among the many proposals, the supplements of ENERGYBITS, a US company, the
probiotics of LAFLORE, and the lines of KITAO USA and KNESKO SKIN.

There is no shortage of devices, which allow you to perform highly effective treatments in the home's comfort and
safety. Technology and functionality combine in easy-to-use accessories with guaranteed results, such as those
presented by LA LUER and LUMINA NRG. The proposals that combine the device's performance with the quality of the
product are also increasing, as shown by FRESH FACED SKIN CARE.

Even the world of fragrances recalls this double relationship between the individual and nature. Perfumes are
recognized as having an essential role in controlling negative emotions. The olfactory notes bring us back to an
uncontaminated and welcoming nature and create a protective screen against everyday life's anxieties and threats.
Among the most interesting proposals, the ambient fragrances AETHERIUM by BARBARA LUXURY, the inspirations of LE
MERCANTI DI ESSENZE, and the lines of BERDOUES or THE SAGE LIFESTYLE.

In retail store spaces, make-up continues to play an important role. The personal safety devices currently imposed
against the spread of the pandemic have changed the techniques and the meaning of make-up, which plays a vital role
in defending the skin from pollutants and harmful agents, such as the foundation of ELVIS + ELVIN. To express brilliance
and vigour are the eyes and skin, with specific textures, increasingly performing applicators and packaging and nuances
that best interpret our mood, such as those proposed by DIEGO DALLA PALMA for COSMETICS or from M2U NYC.

THE NEW SOLUTIONS FOR SUPPLY CHAIN

Cosmoprof My Match is a privileged contact channel for the leading players in the supply chain. Through the platform,
they can meet brand managers looking for producers, solution providers, companies specialized in raw materials,
formulations, packaging, and machinery. The companies in the supply chain best express the evolution of the market,
bringing innovations and new solutions to meet consumers' needs. During WeCosmoprof, you can discover the new
formulations, with components designed to facilitate the absorption of the active ingredients and, therefore, their
performance, such as those proposed by ADVANCED COSMETIC RESEARCH LABORATORIES, ANCOROTTI COSMETICS,
B.KOLOR, CHROMAVIS, COSMAX, KOLMAR, and INTERCOS.

There is no shortage of leaders in the machinery sector, traditionally one of the most represented sectors at Cosmopack,
who on My Match present the latest news to increase production quality. Among the companies present, |.M.A.
AUTOMATIC MACHINERY INDUSTRY, MARCHESINI GROUP BEAUTY, and SHEMESH AUTOMATION UK.

The world of packaging is also incredibly active in recent months, searching for new solutions to respond to the climate
emergency and ensuring the safe use of cosmetics. There are many proposals for sustainable packaging, with quality
materials that protect both the product's integrity and the low environmental impact of the packaging. The number of
refillable and touchless samples is also growing, allowing a more conscious and hygienic use of the product. Among the
most interesting, the collection by QUADPACK and TOLY.

THE NEW SCENARIOS FOR THE PROFESSIONAL CHANNEL

The operators of salons and beauty centres have experienced profound consumer behaviour changes in recent months.
Personal care takes on a psychophysical value, and attention to the aesthetic aspect fades in favour of more significant
consideration for emotional well-being. Safety, quality, and personalization of treatments are the elements that will
guide the professional channel in the path towards a renewed trust with the customer.

In the cabins of beauty centres, the best performances derive from the chemical elements that define the skin's health,
with no artificial additions, but solutions to regulate cellular balance naturally and regain brightness and hydration. The
skin appears visibly younger and protected from the damage of aging and pollution, as demonstrated by the lines of
leading companies such as EVENSWISS, MASSADA, or HYALOGIC.

Even nail technicians are called to a more holistic approach. Nail art blends with aromatherapy for an experience that
combines nail care and emotional well-being. Among the numerous proposals, the LOVELO line by ENII NAILS.

The hair & barber sector also plays an essential role within the Cosmoprof My Match exhibition offer. The new proposals
for products related to the world of nature, such as those of MASAMI or FARMAVITA, are combined with special events
hosted during WeCosmoprof and accessible by distributors and operators thanks to new digital technologies.
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Shows and live demos in exclusive preview are scheduled, with the creativity and talent that have always characterized
the sector. The ALTER EGO ITALY team presents the new Nice to meet me collection, available from 5 to 18 October on
the wecosmoprof.com website. From 12 October, the new Art Collection by ATTILIO ARTISTIC TEAM is available.

For further information, www.wecosmoprof.com
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http://www.wecosmoprof.com/

