
 
 

 

WECOSMOPROF PRESENTS COSMOTALKS THE VIRTUAL SERIES, 
THE WEBINARS EXPLORING THE NEW SCENARIOS FOR THE BEAUTY INDUSTRY 

From October 5 to 18, WeCosmoprof hosts more than 100 experts, brand managers, and key players  
to share trends, innovation, and inspirations for the rebound of the sector 

October 5, 2020 – October 5, 2020 – The new scenarios of the cosmetic industry, the transformations taking place, and 
the trends that will affect consumption soon are the critical issues of Cosmotalks - The Virtual Series, the rich calendar 
of webinars by WeCosmoprof. During the days of the digital event, it is possible to follow 15 webinars lasting 60 minutes 
each, with the participation of over 100 players in the global industry, to study the evolution of the market and new 
development opportunities for companies, retailers, buyers and distributors, with particular attention to the primary 
needs in Europe and the United States. 
 
Monday, October 5, 2020, 5:00 PM CEST/ 11:00 AM EDT / 8:00 AM PDT 
BEAUTY REBOUND 
2021 will be the year of the beauty rebound. Retailers and beauty brands must prepare themselves to successfully dive 
into these open opportunities. The panellists will discuss how they are currently preparing for the new normal and 
positioning themselves in a changed market environment.  
Moderated by: Jennifer Weil, European Beauty Editor – WWD 
Speakers: 
Dario Gianandrea Ferrari, Founder & Chairman - Intercos Group 
Afsoon Neginy, COO Business - AGF88 HOLDING 
Jean-Christophe Chopin, CEO – BORN  
Lisa Payne, Senior Beauty Editor – Stylus 
Inge Theron, Founder – FaceGym 
 
Monday, October 5, 2020, 8:00 PM CEST / 2:00 PM EDT / 11:00 AM PDT 
STATE OF PRESTIGE BEAUTY: THE NEXT BIG CONSUMER TRENDS 
The new decade has brought more disruption in a few months than most of us have seen in our entire lives. The impacts 
are vast, and beauty is no exception. Today’s beauty consumers are behaving differently than before. How can brands 
lean into these consumer shifts?  
Speaker: 
Larissa Jensen, Vice President, U.S. Beauty Industry Advisor - The NPD Group 
 
Tuesday, October 6, 2020, 5:00 PM CEST / 11:00 AM EDT / 8:00 AM PDT 
THE NEW ORDER IN DIGITAL BEAUTY 
Digital technology will follow consumers everywhere, influencing their product purchases and helping them to navigate 
the complexities of the beauty aisle. Start-ups, established brands, retailers and digital innovators are now a connected 
business melt pot. Brands are pushing on personalized experiences, products and solutions. What's next? 
Moderated by: Greg Williams, Chief Editor – WIRED UK 
Speakers: 
Jane Henderson, Global President - Mintel Beauty 
Odile Roujol, Founder - FaB Fashion and BeautyTech 
Enzo Di Sarli, CEO - DMR Group 
Yarden Horwitz, Co-Founder – Spate 
Isabela Chick, CMO – FoundersFactory 
Abdulla Al-Abdulla, Influencer 
Alexander Lipkin, Founder - One Stop Creative 
 
 
 
 
 
 
 
 



 
 

Tuesday, October 6, 2020, 7:00 PM CEST / 1:00 PM EDT / 10:00 AM PDT 
FROM SURVIVING TO THRIVING: BEAUTY BRANDS IN A COVID LANDSCAPE 
Whether you are an established, legacy brand, a start-up indie brand, or somewhere in between, everything starts with 
the consumer. Tracking consumer behaviour in multiple, non-beauty categories is not optional: it’s table stakes. 
Reaching out to the consumer in a personalized, appropriate, caring way is the only option.  
Moderated by: Karen Young, CEO - The Young Group 
Speakers: 
Elana Drell Szyfer, CEO - RéVive Skincare 
Romain Gaillard, CEO / Founder - The Detox Market 
Divya Gugnani, Co-Founder & CEO - Wander Beauty 
 
Tuesday, October 6, 2020, 9:00 PM CEST / 3:00 PM EDT / 12:00 PM PDT 
WHAT’S NORMAL NOW: A FUTURE-FORWARD LOOK AT THE BEAUTY PACKAGING SUPPLY CHAIN 
Shipping shutdowns, travel bans, and stay-at-home precautions—to say nothing of every other company’s pivot to hand 
sanitizer production— have disrupted the way that the cosmetics and personal care industry does business in 2020. In 
this panel discussion, experts will discuss how to keep the supply chain moving in a COVID-19 world. 
Moderated by: Deanna Utroske, Editor – CosmeticsDesign.com 
Speakers: 
Kiku Chaudhui, Co-Founder - SHAZ + KIKS 
Brandon Frank, President - Pacific Packaging Components  
Jaimee Given, Senior Marketing Communications Manager, Beauty + Home, North America - Aptar 
 
Wednesday, October 7, 2020, 10:00 AM CEST / 4:00 PM GMT + 8 
HOW DIGITAL TECHNOLOGIES WILL SHAPE THE FUTURE OF BEAUTY 
As global consumers of cosmetics and personal-care are becoming more and more digital-savvy, the boundaries 
between the virtual & real-world is increasingly blur. How could stakeholders of beauty industry put digital technologies 
at the centre of their strategy and stay relevant?  
Moderated by: Jiang Yaling, Journalist - JingDaily 
Speakers: 
Luca Curtarelli, Head of Business Development - Alibaba.com Italy 
Vianne Wang (Wang Xiao Xiao), Head Alibaba.com Overseas Supply Chain 
Patrick Leung, Vice President - Global Cosmetics (China) company limited 
 
Wednesday, October 7, 2020, 8:00 PM CEST / 2:00 PM EDT / 11:00 AM PDT 
WHERE TO INVEST YOUR TIME, MONEY, AND ENERGY 
When a crisis hits, inefficiencies within an organization tend to bubble up quickly. This panel tackles the most important 
disciplines within your organization to be able to prepare your teams for the next phase of recovery. 
Moderated by: Elizabeth Corrigan, President/CEO - The Complete Package, LLC 
Speakers: 
Chris Hobson, Chair, ICMAD/IBA, President/CEO - Rare Beauty Brands 
Jim MacPherson, Chief Financial Officer – OLAPLEX 
Jasmin Manner, Chief Commercial Officer - The Honest Company 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Thursday, October 8, 2020, 5:00 PM CEST / 11:00 AM EDT / 8:00 AM PDT 
BEAUTY 2030: INDUSTRY SHIFTS FOR THE NEXT DECADE 
What macrotrends are set to shape the next 10 years? How will this impact the future of the beauty industry? What will 
be the key drivers for innovation? What claims will be important? What are key strategic directions for various beauty 
categories? 
Moderated by: Michael Nolte, Creative Director - BEAUTYSTREAMS 
Speakers: 
JP Kuehlwein, Principal - Ueber-Brands 
Robin Raskin, Founder - CES Las Vegas and CEO - Solving For Tech 
Lan Vu, CEO – BEAUTYSTREAMS 
Ivy Shen, Senior Expert, Beauty Category Management - Alibaba.com 
 
Thursday, October 8, 2020, 7:00 PM CEST / 1:00 PM EDT / 10:00 AM PDT 
REINVENTING RETAIL: WHAT DOES THE NEW NORMAL LOOK LIKE 
As with many trends, the coronavirus crisis has accelerated and exacerbated many of the underlying issues in the retail 
sector. But it’s not all bad news. Crisis also spurs creativity and innovation providing permission for "clean sheet" 
thinking.  
Moderated by: Kelly Kovack, Founder and CEO - BeautyMatter 
Speakers: 
Katie Hunt, Co-Founder and CCO – Showfields  
Annie Jackson, Co-Founder + COO - Credo Beauty 
Wendy Liebmann, CEO and Chief Shopper - WSL Strategic Insights 
Stacia Prince, International Buying Director - Cult Beauty 
 
Friday, October 9, 2020, 11:00 AM CEST / 5:00 PM GMT+8 
#BEAUTY: CONVERGING AND CONVERTING MEDIA 
Social media usage among consumers has seen a sharp increase during the Covid-19 pandemic. Today’s media is 
omnipresent, always on and crying out for engagement from all angles. But as we enter a new decade, brands will need 
to understand how the consumers of tomorrow will find new ways to interact, play and communicate in an increasingly 
focus-based economy.  
Moderated by: Victoria Malakhova, Senior Beauty Editor - Glamour Russia 
Speakers: 
Adriano Accardo, Managing Director for Global Business Solutions Southern Europe – TikTok 
Alison Bringé, Chief Marketing Officer – Launchmetrics 
Samir Modi, Executive Director - COLORBAR (K. K. Modi Group) 
Victoria Silvstedt, Celebrity and Investor - Base of Sweden 
Yezenia Navarro, Influencer 
 
Monday, October 12, 2020, 5:00 PM CEST / 11:00 AM EDT / 8:00 AM PDT 
THE FUTURE FROM ANY BEAUTY ANGLE 
Brands are reinventing themselves, and there is not a dominant trend. New products, formulations, services are 
spreading. How to differentiate and be unique in a globalized and divided beauty world? Panellists will discuss about 
future scenarios, upcoming trends and new product launches. 
Moderated by: Marco Barlassina, Director Italy - Forbes 
Speakers: 
Gabriella Beckwith, Senior Analyst – Euromonitor 
Lucille Gauthier-Braud, Beauty Trends Director - Peclers Paris 
Neilroy Gunn, CEO - Saint Associates 
Amarjit Sahota, Founder & President - Ecovia Intelligence 
April Martin, Director Strategic Marketing – Intercos 
Lucy Brialey, Co-Founder - The Sustainable Spa Association 
 
 
 
 
 
 
 



 
 

 
Tuesday, October 13, 2020, 5:00 PM CEST / 11:00 AM EDT / 8:00 AM PDT 
A NEW WORLD FOR FUTURE GENERATIONS AND ECONOMIC RECOVERY 
In a pandemic-stricken world, the beauty industry is acknowledging that caring about us means caring for people and 
the planet. The pandemic has broadened and changes the definition of sustainability, as social concerns take precedence 
over environmental. Therefore, brands should accelerate, rather than abandon, their focus on sustainability and social 
initiative. 
Moderated by: Camille Loiseau, Head of Social Innovation - Sparknews 
Speakers: 
Dimitri Caudrelier, CEO - Quantis 
Andrea Spinosa, Packaging Development Consultant 
César Dugast, Energy & Climate Senior Consultant at Carbone 4, leader of the Net Zero Initiative project 
Alexandre Capelli, Group Environmental Senior Manager – LVMH 
Christina Raab, Vice President, Strategy & Development - Cradle to Cradle Products Innovation Institute 
Elie Papiernik, Founder and Creative Director – centdegrés 
 
Wednesday, October 14, 2020, 5:00 PM CEST / 11:00 AM EDT / 8:00 AM PDT 
CABINET OF CURIOSITIES 
In 2020, brands and businesses worldwide are facing unprecedented challenges during the Covid-19 outbreak. With 
remote consumption on the rise, brands are recognising that every exchange with their customers can help them to 
improve their business. Wallpaper and top executives will discuss about curiosities, trends, colours, and novelties in 
design, materials, products.  
Moderated by: Mary Cleary, Beauty Editor - Wallpaper* 
Speakers: 
Lilly Berelovich, President & Chief Innovation Officer - Fashion Snoops 
Andrew Dent, Executive Vice President, Research - Material ConneXion 
Gianvito D'Onghia 董瞻伟, Managing Partner - Creative Capital China (Altavia Group) 
Mario De Luigi, Founder & Art Director - B.kolormakeup&skincare 
Nick Bazarian, Senior Product Manager, Innovation DBS Leader|Danaher General Manager Development Program – 
Pantone 
 
Thursday, October 15, 2020, 5:00 PM CEST / 11:00 AM EDT / 8:00 AM PDT 
INCLUSIVITY, DIVERSITY AND WHAT'S NEXT IN THE BEAUTY INDUSTRY: WHAT'S THE FUTURE NOW? 
Brands that cater to niche customer bases are making their way to the forefront by meeting the needs of shoppers who 
are tired of being underserved. And at the same time, traditional brands are waking up to the movement and changing 
their product offerings and marketing strategies accordingly. Is the future inclusive or diverse?  
Moderated by: Corey Huggins, Founder, Global CEO & Managing Partner - READY to BEAUTY, LLC 
Speakers: 
Michael James, Founder - Frederick Benjamin.com 
Dija Ayodele, Aesthetic Skin Health Specialist, Founder - Black Skin Directory 
Jake Xu, Co-Founder - Shakeup Cosmetics 
Clare Varga, Head of beauty - WGSN 
Jon Shanahan, CEO & Founder – Stryx 
Manuel Corona, Curly-haired CEO – Shampora 
Jonas Bergström, CEO & Founder - Scandinavian Man 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
Friday, October 16, 2020, 5:00 PM CEST / 11:00 AM EDT / 8:00 AM PDT 
THE CONNECTED BEAUTY CONSUMER 
Engaging with the community of connected consumers asks a great deal of today’s beauty companies. The customer 
journey is shifting. It’s evolving from a relatively linear process to a complex jigsaw puzzle. We will discuss about the 
next innovations in social shopping, how beauty brands are pushing the envelope on personalized experiences, and how 
to engage with the beauty connected consumer.  
Moderated by: Bunny Kinney, Editor-in-Chief - Dazed Beauty & Creative Director - Nowness 
Speakers: 
Jennifer Ritter, Product Development Director - Jsrandco 
Aaron Chang, CEO & Founder - JING Digital 
Sophie Maxwell, Futures Director Global - Pearlfisher 
Erika Andreetta, Partner – PWC 
Simone Dominici - SVP Western Europe - Coty inc. 
Iris Chan, Partner and International Client Development Director - Digital Luxury 
 
For further information, https://www.wecosmoprof.com/en/education/cosmotalks-the-virtual-series/ 
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